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Agilent x Gravity Copy Brief
This is not just a brief.  It’s the start of great work.

	Agilent division
	

	Project
	

	Job number
	

	Date
	

	CS contact
	



Please fill in the below questions as ‘briefly’ as possible. Add as much detail as you want to the supporting information section below the signoffs.

What do we need to deliver?
e.g. blog, big body for existing campaign, headlines for banners, long-form brochure, social posts.
	



Who are we talking to?
e.g. define the audience, the roles or positions they hold, and what they know and think about us, our rivals, and the market.
	



Why are we doing this?
e.g. drive awareness, change perception, increase clicks/sales, F.A.B. outcomes (increase Fame, drive Admiration, create Belief).
	



What’s the proposition?
i.e. the one, single, most compelling message we need to convey.
	



How can we prove our message?
e.g. facts that back up our argument, key points we need to cover in order of importance.
	



What are the mandatories?
e.g. boiler plate, strapline, keywords or concepts, call to action, website URLs.
	



Timings/budget?
e.g. spend 4hrs writing, date of client presentation.
	




Sign off [image: ]
	Account director
	

	Creative director
	




What supporting information do we have?
e.g. audience insights, links/files with brand guidelines, relevant strategy, our own research, anecdotal client thoughts, likes or dislikes.
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